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“We become what we behold. We shape
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~ Bulletin Boards In 1978 computer hobbyists create a computerised
~ bulletion boaord service.

34 years ago - Like - &?Nerds

Geocities In 1993 Geocities is launched which allows users to create
their own websites.

19 years ago . Like -/ More Nerds

Blogger Launched in 1999 the Blogger service provided an easy to
use service for Bloggers.

13 years ago - Like - Cj People who had something to say

GFrands peumien Friends Reun!ted In 2000 Friends reunited lauched and becomes first
S___ poppular social network.

12 years ago . Like - '3 People you went to school with

IN THE BEGINNING...

A Brief History of Social Media




Friendster IOrignally a social network and file sharing service from
. 2002 it was relaunched in 2011 as a social gaming platform.
friendster.

10 years ago - Like - Cj People in the Far East

My Space In Launched in 2003 originally as an online storage service
it gradually morphed into a social network..

9 years ago . Like -3 Music lovers

. LinkedIn Launched in 2003 as a business-related social networking
Lmkedm site it now boasts 135 million registered users.

9 years ago - Like Cj People who separate buisness and pleasure

FaceBook The current Daddy of social networks was launched in
february 2004 and would be the 3rd largest country in the world in
terms of population.

8 years ago . Like -3 Nearly everybody!

IN THE BEGINNING..

A Brief History of Social Media




Digg This is a social news site from 2004 whose main function
consists of letting people vote stories up or down, called digging and
burying, respectively.

8 years ago - Like - Cj Nosey people

JQ YouTube Started in February 2005 this is now the second most
Y(lll T“he popular search engine.

7 years 1 month ago . Like -3 People who like cats

BeBo Launched in July 2005 the website's name is an acronym for

@ebo Blog Early, Blog Often. Users receive a personal profile page where
they can post blogs, photographs, music, videos ...

6 years 8 months ago- Like - Cj Youths

Twitter Created in March 2006 its an online social networking service
and microblogging service that enables its users to send and read
text-based posts of up to 140 characters, known as "tweets".

6 years ago - Like - Cj People you wish you went to school with

IN THE BEGINNING..

A Brief History of Social Media




Tumblr A microblogging service from april 2007 that allows users to
post multimedia and other content to a short-form blog, named a
"“tumblelog.”

4 years 11months ago - Like - Cj People who find stuff

Foursquare Launched in March 2009 is a location based social
network which introduced the 'check-in'

3 years ago . Like - /'3 People with time on their hands

Pinterest Launched march 2010 this is a pinboard-styled social
photo sharing website. The service allows users to create and
manage theme-based image collections. Currently in open beta

2 years ago - Like £3 Apparently mainly women

Google+ Launched in June 2011 this integrates social services such
+ as Google Profiles and Google Buzz, and introduces new services
identified as Circles, Hangouts and Sparks.

9 months ago . Like -3 Social media nerds

IN THE BEGINNING..

A Brief History of Social Media




FILLING LIFE'S INTERSTICES

4,




PRESENCE
The extent to
which users know
if others are
available

SHARING RELATIONSHIPS
The extent to
which users The extent to

exchange which users relate

distribute and to each other
‘ receive content
Kietzmann et al IDENTITY
Social media! Get
serious! SRS
U nders.tand | ng _the reveal themselves
functional building CONVERSATIONS REPUTATION

The extent to

blocks of social
which users which users know

med la commiblcate the social

with each other standing of others
and content
GROUPS
The extent to
which users are
ordered or form
communities

BOINEYCOMB OF SOCIAL MEESES

Social Media Functionality

The extent to




PRESENCE

Creating and
managing the
reality, intamcy
and immediacy of
the context

SHARING RELATIONSHIPS

Managing the
Content structural and

management flow properties in
system and social a network of

graph relationships

Kietzmann et al IDENTITY
Social media!? Get
; Data privacy
Serl OUS! controls, and
. tools for us_er self
Understanding the promotion
functional building CONVERSATIONS REPUTATION
bl OC|<S Of SOC | a| Conversation Monitoring, the
velocity, and the strength, passion,

m ed |d risks of starting ?:ggﬁng? L’szr::
and joining

and brands

GROUPS

Membership rules
and protocols

BOINEYCOMB OF SOCIAL MEESES

Implications of this Functionality




Linked m

Kietzmann et al
Social media? Get serious!
Understanding the functional
building blocks of social
media

BOINEYCOMB OF SOCIAL MEESES

Contrasting the functionalities of different platforms




SOC‘AL CAP‘TAL Fresh Networks
I he resources accumulated through the relationships
among people.




Self: e Creativity, Fullfilment, Pursue Inner
tualisation Talent

e Achievment, Mastery,
Recognition, Respect

R— Friends, Family, Spouse,
Lover

e Security, Stability,
Freedom from Fear

Self Esteem

Safety

A

e Food, Water,
Shelter, Warmth

Physiological

Maslow's Hierarchy of Needs

SOCIAL CAPTEAR




BRIDGING AND BONDING




Linked to what is often termed "weak ties," which
are loose connections between individuals who
may provide useful information or new
perspectives for one another but typically not
emotional support

BRIDGING AND BONDING




Linked to what is often termed "weak ties," which
are loose connections between individuals who bonding social capital is found between individuals
may provide useful information or new in tightly-knit, emotionally close relationships, such
perspectives for one another but typically not as family and close friends.
emotional support

BRIDGING AND BONDING
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SHHH!
ihEEEE

TATTLE
LOST THE

BATTLE

GROOMING,
GOSSIP, ano

GROOMING AND GOSSIP ==

Dunbar speculated that as much as 42% of the group's time
would have to be devoted to social grooming.
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Dunbar speculated that as much as 42% of the group's time
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cmon. MEME MANIPULATION

The Man Your Man Could Smell Like



http://www.youtube.com/watch?v=owGykVbfgUE
http://www.youtube.com/watch?v=owGykVbfgUE

2 MEME MANIPULATION

The Man Your Man Could Smell Like



http://www.youtube.com/watch?v=UJkqmHllC1s
http://www.youtube.com/watch?v=UJkqmHllC1s
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GRANULAR SOCIAL GRAPH




Matt Adams

Diving
' Friends

Colleagues/
Students

-

TEMPORARY TIES




COMMUNICATING
DIFFEREN TLY




Are My Decisions Being Made Over Here?

AR

MAKING DECISIONS




Are My Decisions Being Made Over Here?

H HRRN

MAKING DECISIONS




J{KLOUT|

MY THICAL INFLUENCER




@ Influential? Fa KLOUT

Influenceable?

MY THICAL INFLUENCER
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What we think hubs work like What they actually work like

SOCIAL HUBS
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A continually improving collection of questions and answers
created, edited, and organized by everyone who uses it.

Login to Quora

Email Address

Password

™ Let me login without a password on -
this browser Login

About Jobs Privacy Terms Press * Login SignUp Mobile Site

DOES MY BUM LOOK BIG IN
B e




Password

facebook I E—

m Facebook helps you connect and share with the people in your life.

Explore Facebook Mobile Badges Chat Places Credits Sign in with Facebook Sign up for Facebook

=) )
. Facebook Questions

:] Get answers from the people you trust.

=27 All your social data
il s are belong to me

Share: Status ' Question [F) Photo €] Link Wi o F‘“k L T

8 [‘I’ht Princess Bride ' ;
id=fri i ? — American Red CTross
What are some kid-friendly restaurants in Searttle O [ The Land sefore Time )
Y3 Mare . 272,975 pecple Bke this. * on Dan Spengler's
Acd Poll Options s ae. Philippine National Red
Cross unde My last name 7
Monday - 1 £76 . w 0 YO

o | won't be wrong 3

Learn From Your Friends See Where People Stand Share What You Know

Cet recommendations on restaurants, Create a quick poll to gather opinions Answer questions or point your friends
music and more. and learn about your friends. in the right direction.

DOES MY BUM LOOK BIG [N
B e




facebook

Email

Password

IS B -
® Keep me logged in Forgot your passworc

m Facebook helps you connect and share with the people in your life.

Explore Facebook Mobile Badges Chat

D)
)

Places Credits

Sign in with Facebook

Facebook Questions

:] Get answers from the people you trust.

C News Feed
Share: Status ' Question [F) Photo €] Link Wi
What are some kid-friendly restaurants in Seattle?

Acd Poll Options

Learn From Your Friends

Cet recommendations on restaurants,
music and more.

DOES MY BUM LOOK BIG [N

y ’ Cina Jones answered What was
e . movie as a child?
4 Fack 10 the Future

8 [‘n\e Princess Bride

] | The Land Before Time

See Where People Stand

Create a quick poll to gather opinions
and learn about your friends.

B e

Sign up for Facebook

All your social data

are belong to

| -

American Red Cross
Non-Profit Organization «
272,975 prople Bke this. BRSNS,

’ Philippine National Red

Cross unde my last name *

Share What You Know

Answer questions or point your friends
in the right direction.




WHAI DO WE REVEAL!

Average UK users now spends | day in every month online




egation services such as [FT 11

The Status
Update The Check-1n
The Interest The
Particpation

The Query
{he Social Graph

; H H |

What Iw Doing.
Whats's
_ Where | Am. What event
Happening
am | engaged
with?

H H | H J

Who | Aw.

What | Want
Who | Know

FaceBook.
MySpace. {witter. Foursquare
Gooule Facehook gowalla
\oopt

W
HAT DO WE REVEAL!

Avera
oe UK users
now spends | day In every
month online
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contents of our brain Its
been estimated it would
require 10,000 TeraBytes
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381,576,305 FOURSQUARE
CHECK-INS 2010



20:54 21:06 94 77% mm}

N Nt Ny Rutabatand S N Nt Nt

\foursquar e) ~foursqgg!\ed,

Check into

OK! We've got you @ Lancaster Castle. OK! We've got you @ Lancaster Railway on
You've been here 98 times. Station (LAN). You've been here 131 times. foursquare

®

You're still the Mayor of Congrats! You just stole the
Lancaster Castle! (16 check- title of Mayor of Lancaster
ins in the past two months) Railway Station (LAN) from
Amanda S.!

g
o o o apeials

Points

Points
Nice check-in! You earned:

You're the M I Nice check-in! You earned:
ou're the Mayor!

Q 3 days here this week You just stole the Mayorship!
Q 3 days here this week

Leaderboard

_ o Leaderboard
With that last check-in, you're closing in on

Ben! Big check-in - now you're hot on Rui's tail.

of f food Werescen £S5

THE FOURSQUARE MAYOR




Starbucks
19 Market Street (James Street)

January W.

You're her e!

GAMING THE SYSTEM
(IGNORING ETIQUET TE)




ANOTHER FACEBOOK
PRIVACY SETTINGS TIP:

PR W o et i cud O D x‘u-n—“ = Ll

SEE WHERE [T SAYS "AUTOMATICALLY SHARE MY
PERSONAL INFORMATION WITH IDENTITY THIEVES,
SEX OFFENDERS AND ALL MY PSYCHO EXES?” YEAH,

\._ YOU'RE GONNA WANNA UNCLICK THAT BOX.

Matt McKeon

SHOEBOXBLOG.COM

http://mattmckeon.com/facebook-privacy/

WHAIT HAPPENED 1O MY
PRIVACY?



http://mattmckeon.com/facebook-privacy/
http://mattmckeon.com/facebook-privacy/

~ ANOTHER FACEBOOK >
PRIVACY SETTNGS TIP:

o5

————

Matt McKeon SEE WHERE IT SAYS "AUTOMATICALLY SHARE MY

PERSONAL INFORMATION WITH IDENTITY THIEVES,
SEX OFFENDERS AND ALL MY PSYCHO EXES?” YEAH,
N\ YOU'RE GONNA WANNA UNCLICK THAT BOX.

“Instead of learning about our
/ technology, we opt for a world in §
which our technol,c’agy learns =
about us. _—
PROGRA MMED

“ .
]
]

SHOEROXBLOG.COM

http://mattmckeon.com/facebook-privacy/

WHAIT HAPPENED 1O MY
PRIVACY?
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The

et Oatmeal

WHO OWNS YOUR
TWITTER ID?




We
reserve the right at
all times (but will not
have an obligation) to
remove or refuse to distribute
any Content on the Services
and to terminate users or
reclaim
usernames.

The
Oatmeal

WHO OWNS YOUR
TWITTER ID?




We
reserve the right at
all times (but will not
have an obligation) to
remove or refuse to distribute
any Content on the Services
and to terminate users or
reclaim
usernames.

Twitter are now
offering up to a years worth 5
of tweets to market
researchers for analysis

The
Oatmeal

WHO OWNS YOUR
ITWITTER ID?
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GAMIFICATI .




Use of game
mechanics to
encourage
Qa; engagement in an
activity that
otherwise might be
considered a chore
or boring
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Use of game
mechanics to
encourage
a; engagement In an
activity that
otherwise might be
considered a chore
or boring

Encouraging certain
user behaviour
using Games as a

GAM\F\CAT\QN 7




. Self » .
Reward Status Achievements - Competition | Altruism
Expression

Points
Levels
Challenges
Virtual
Goods

| eader
Boards

O
O
O
O
W

Gifting

BUNCHBALL

The science of engagement.

GAMIFIERS HANDBOOK!




Target
Behaviour

High

Motivation FACILITATOR SIGNAL

Y SIGNAL
9
O

o)

Low
Motivation

Low High
Ability Ability

PERSUASION

Fogg's Behavioral
Model




Target
Behaviour
High
Motivation

FACILITATOR SIGNAL

SIGNAL

Low
Motivation

High
Ability Ability

PERSUASION

e behaviour Fogg's Behavioral
' Model




Target
Behaviour

High
Motivation |  FACILITATOR SIGNAL

he Facilitator I1s a
rigger that also SIGNAL
makes the desired
behaviour easier to
perform.

Low
Motivation

Low High
Ability Ability

el PERSUASION

inge behaviour Fogg's Behavioral
Model




High
Motivation |  FACILITATOR

[he Facilitator Is a
trigger that also
makes the desired
behaviour easier to
perform.

Low
Motivation

Low
Ability

ides the initial

“hange behaviour.

Target
Behaviour

pnh 'he Signal I1s a

trigger that
identifies an
S L@appropriate time
to perform a
particular
behaviour for
those already
motivated to
perform that
behaviour.

High
Ability

PERSUASION

Fogg's Behavioral
Model




MECHANICAL TURKS
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ALL IN THE GAME

Obama's in-game ad bill for Xbox 360: $44.5K




ALL IN THE GAME

Obama's in-game ad bill for Xbox 360: $44.5K




Wil Hill

70-9-1 Rule

PARTICIPATION H\IEQUALITY
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e
: Ld
b
»
IS
8
L
--
%
4o
N -
i
‘l
L B2,
b
S
’

AT T ET TSI Y ITTY

WL AR RAE L L

S loud mouths
creating 75% of the tweets

we

90-9-1 Rule

PARTICIPATION INEQUALITY




Peak Break-Up Times

~ According to Facebook status updates

Spring Break 2 weeka befors
“apring clean” winter holidays

Valentine'a Day April Foola Day aummer
holiday

Mondays

Chrnatmas
“"too cruel”

David McCandless & Lee Byron source: ;ekgrcrzs;\ f?':e \::efo br?::h ‘ff Lt::ggc;i'
. . nir n
InformationisBeautiful.net / LeeBryon.com The Visock (acaliciaiic

SOCIAL ANALY TICS

Information is Beautiful




ACADEMY-SCHMAMEDY, THESE ARE
THE TWITTER FAVORITES RIGHT NOW.

e AND THE WINNER 1S




SUMMARY

» Soclal Caprtal fuelled by Grooming, Gossip and Memes

» Our Social Graphs provides the conduit for this fuel.

» Current Social Networks do not reflect the structure of our
real networks or the way this information flows

BIRRREERES 1S [© occur then the networks must BERIGKE

reflective of our real life networks

» Growth In social analytics driven by increasing amounts of
information revealed online.

* Whilst communities can produce content there is still great
iInequality of participation which could be aided with
gsamification.

» Social media will have increasing influence within traditional
media.
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