
Chemistry Week 2015 Presents

The Art of Chemistry
12-22nd  November

 12-18th  The Storey Gallery, Lancaster
18-22nd   The Harris Museum, Preston

An exhibition capturing the beauty and intrigue of real chemistry research
Contact k.toghill@lancaster.ac.uk for more information 
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The logo is a visual shorthand for everything that the 
University represents. Maintaining its integrity is 
essential to symbolise the integrity of the University. 
Consequently the logo should be seen as a lock-up 
and the elements should never be separated or 
adjusted in size or relationship.

The colours of the logo are important. Red provides 
a ‘stand-out’ factor, grey provides a softer element 
and white ensures a clean, crisp feel.

At all times the ‘Lancaster University’ wording 
should appear to the left of the symbol. This should 
not be moved or amended in any way. In certain 
circumstances a reversed-out version of the logo 
may be used – please see the ‘colour usage’ section.
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