Most citizens do not have an adequate level of statistical literacy to allow them to critically engage with the plethora of statistics present in our daily lives (von Roten, 2006). Efforts to improve statistical literacy have often characterized the public as ill-informed citizens, promoting improvements in the transfer of knowledge from experts to public as vital. However, this deficit model of public understanding has come under intense criticism, with some arguing that the public simply holds a different set of values instead of being ill-informed (Miller, 2001). 

Given the negative public attitudes towards statistics it is suggested that adopting a more creative, dialectic approach, acknowledging and understanding the differing viewpoints of the public could serve as a successful way of raising public engagement with statistics, and thus statistics literacy. 

Presented here is a small-scale Masters project aiming to adopt a more creative approach to public engagement with statistics. As part of this a series of objects - Norm and his friends, crocheted probability distributions – were displayed in an art exhibition and 138 visitors’ reactions gathered. The results suggest that adopting a creative approach can help to lower anxiety and challenge understandings of statistics. This project also highlights some of the limitations of such an approach and offers some considerations for future projects in this area. 

Overall it is argued that further research into public engagement with specifically statistics is essential if current public attitudes and understandings of statistics are to be improved.

